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Welcome to the 
reimagining of the 
SeatGeek brand

Introduction

As we developed the design you’ll discover 
throughout this deck, one word kept coming 

up: balance. The balance of the traditional 
and innovative, of the past and the future, of 

energy and nuance. 



The goal of this deck is to harness that 
balance into a set of guidelines that help 

make the many components that make up 
the SeatGeek brand understandable and 

usable.
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Principles
What guides our brand
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Bring the hype
When your favorite artist is about to 
take the stage or your team is heading 
to overtime, the energy, anticipation 
and excitement is palpable. We should 
harness that electricity into our work - 
it’s what makes live events memorable.

Be enticing
LIve events are an escape from the 
day-to-day, a break from the boredom. 
Similarly, our work should 
breakthrough the clutter of the 
thousands of brand messages we see 
everyday with personality and purpose.

Restore humanity
One one hand we’re an internet 
company that uses innovative 
technology to make ticketing easier. 
On the other, we’re fans who built a 
platform of connections that brings 
people together to experience more 
live events. That latter hand is better. 
Let’s be in that one. 

Emphasize our 
expertise
We may be the new kids on the block, 
but we have the knowledge and 
experience of a seasoned vet. This 
comes through in our confidence and 
our candor, bothin our design and in 
our messaging.



Inspiration
What we drew from

The SeatGeek brand system is heavily 
inspired by the visual vernacular of 
old-school event posters, trading cards, 
marquees and memorabilia. The bold, 
confident and straightforward attitude of 
these designs is a throughline that inspires 
every aspect of the system.



01 Strategy
SeatGeek isn’t like any of the other ticketing brands. That’s easy for us to 
say, but consumers aren’t so easily convinced. Our brand strategy 
differentiates us from the likes of Ticketmaster and Stubhub, and gives 
users a reason to give us a shot.



Expect more
SeatGeek rethinks the possibilities of what ticketing can be.



Expect 
more

Brand Strategy
Our brand point-of-view

SeatGeek rethinks 
the possibilities of 

what ticketing can be.
Every part of the ticketing experience, from 

purchase through postgame, is a chance to go 
beyond what ticketing has been.
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Expect 
more

Brand Strategy
Our brand point-of-view

SeatGeek rethinks 
the possibilities  of

what ticketing can be.
Go beyond the functional expectations of 

ticketing and appeal to the higher order desire for 
more – more experience, more connection and 

more positivity.
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Expect 
more

Expect more than a 
ticket company
Transforming the industry from all 
angles – as a marketplace, box office, 
data partner, creator incubator and 
more.

Expect more from a 
ticket
Upending the expectations of what a 
“ticket” can be - from the manifest 
layer through purchase path and 
post-purchase delight.

Expect more than a 
ticket
Believing that every ticket is a promise 
of the “once-in-a- lifetime” moments 
to come.
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02 Logo
Moving to a wordmark-only logo was a conscious decision that allows us 
to constantly reinforce our brand name, while still communicating our 
new bold personality.



Wordmark

Our logo is approachable, easy to read, 
and takes full advantage of our name 
recognition. Optical kerning, refined 
weight and defined clear space, in addition 
to well-delineated placement in relation to 
other content, all help to make it as 
instantly recognizable as possible.
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Stacked

In addition to being compact and 
substantial, the stacked wordmark makes 
our name easier to digest.



It is considered our primary wordmark and 
should be used in 90% of applications.
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In-Line

The horizontal, or in-line, wordmark should 
be reserved for short & wide placements 
such as digital media and in-stadium 
signage.
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For access to the horizontal wordmark, 
please contact Tim McCarthy  .

mailto:tim@seatgeek.com


Usage

The SeatGeek wordmark should clear a 
safe distance from any other elements in a 
composition and only appear in one of  
the three primary brand colors.
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03 Color
Just as live events are highlights of the everyday lives we live, our color 
palette primarily uses black and white, punctuated with our primary color 
and a vibrant set of secondary colors.



Primary Colors

The primary color set is made up of 
Gatorade, black and white. Black and white 
are most  commonly used for text and 
backgrounds, respectively.



The signature color, Gatorade,

should be used thoughtfully to capture 
attention and ignite excitement across a 
wide variety of applications.
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White

HEX: #FFFFFF


RGB: 255 255 255


CMYK:  0 0 0 0


PMS: White

Black

HEX: #181818


RGB: 24 24 24


CMYK:  0 0 0 90


PMS: White

Gatorade

HEX: #FF5B49


RGB: 255 91 73


CMYK:  0 64 71  0


PMS: White



Secondary Colors

Overall, the brand should be built around 
our primary colors, incorporating the 
secondary color palette when necessary.



As a general rule of thumb, primary colors 
can be used across both primary and 
secondary brand applications but 
secondary colors should only be used on 
secondary applications.
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Purple

HEX: #9837FF


RGB: 152 55 255 1


CMYK:  40 78 0 0


PMS: White

Blue

HEX:#267DFF


RGB: 38 125 255 1


CMYK:  85 51  0 0


PMS: White

Mint

HEX: #11A669


RGB: 17 166 105 1


CMYK:  90 0 37 35


PMS: White

Gold

HEX: #A99981


RGB: 69 153 129 1


CMYK:  0 9 24 34


PMS: White

Yellow

HEX: #FDBF2D


RGB: 253 191 4, 1


CMYK:  0 25 82 1


PMS: White



Palette

Our color palette is rounded out by a 
select set of shades that give depth and 
diversity to our designs.
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Black

#000000

Gray Dark

#181818

Gray Midtone

#525252

Gray Light

#767575

Silver Dark

#DEDDDB

Silver Light

#F5F5F4

White

#FFFFFF

Gatorade Dark 2

#6D0B00

Gatorade Dark

#DB1600

Gatorade

#FF5B49

Gatorade Light 56

#FFA399

Gatorade Light 40

#FFBDB6

Gatorade Light 24

#FFD8D3

Gatorade Light 08

#FFF2F0

Purple Dark 2

#320067

Purple Dark

#6400CF

Purple

#9837FF

Purple Light 56

#C58FFF

Purple Light 40

#D6AFFF

Purple Light 24

#E6CFFF

Purple Light 08

#F7EFFF

Blue Dark 2

#002762

Blue Dark

#004EC3

Blue

#267DFF

Blue Light 56

#85B6FF

Blue Light 40

#A8CBFF

Blue Light 24

#CBE0FF

Blue Light 08

#EEF5FF

Mint Dark 2

#063723

Mint Dark

#0B6F46

Mint

#11A669

Mint Light 56

#7ACDAB

Mint Light 40

#A0DBC3

Mint Light 24

#C6EADB

Mint Light 08

#ECF8F3

Yellow Dark 2

#7F6017

Yellow Dark

#BE8F22

Yellow

#FDBF2D

Yellow Light 56

#FEDB8A

Yellow Light 40

#FEE5AB

Yellow Light 24

#FFF0CD

Yellow Light 08

#FFFAEE

Gold Dark 2

#3B3428

Gold Dark

#766751

Gold

#A99981

Gold Light 56

#CFC6B9

Gold Light 40

#DDD6CD

Gold Light 24

#EAE7E1

Gold Light 08

#F8F7F5



04 Typography
Because of the nature of our business, our type must be functional enough to 
work everywhere from Harry Styles to the Houston Texans and from press 
releases to payment methods. It also must pull its weight in the personality 
department.



Typography

Roobert is a highly functional font that has 
a loaded personality at all sizes and 
weights. It works equally well across teams 
and artists, product and marketing.

Note: When an alternative font is needed, 
such as in Google Slides, use DM Sans.
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Roobert

A B C D E F G H I J K L M N 


O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n


o p q r s t u v w x y z



Hierarchy & Pairings
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Tour announced

Rage Against the 
Machine Tickets
Wed, October 23, 2020


AT&T Stadium – Arlington, TX

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed 

do eiusmod tempor incididunt ut labore et dolore magna 

aliqua. Ut enim ad minim veniam.

Find tickets



05 Tone of 
voice
The goal of the SeatGeek tone of voice is to balance the excitement and 
energy of live events while staying true to the voice of the fan.



The 
SeatGeek

Persona
How we describe ourselves

An authentic, passionate die hard, relentless 
in their pursuit of more. They’re the little devil 

on your shoulder that encourages every 
decision with a “hell yeah” and the little angel 
that guides you along the way as you make it 
happen. Because the Seat Geek believes that 

by pursuing more, you get the most out of 
life.
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Spirited
We encourage and instigate, motivate 
and inspire.

We’re that friend that treats Tuesdays 
like Saturdays and GOD do you 
love-hate them for it. We do this job 
because live events are our religion and 
we are here to proselytize, baby. Our 
optimism and passion are infectious.

Relatable
We are not a corporation, a bot or 
another ticketing giant making empty 
promises.

We appeal to emotion, are not afraid of 
humor and speak as conversationally 
as we can. We hope for the best but 
know things won’t always go our way. 
When that happens, we’re as 
responsive and compassionate as 
fellow fans can be.

Opinionated
We speak from experience, research 
and a wealth of knowledge. We’re 
Geeks, after all.

We’ve done this before. We have a 
backup plan for your backup plan. We 
offer not only logistics (the way to do 
stuff), but recommendations (the best 
way to do stuff). So you always get a 
personalized experience and the 
information you need—not necessarily 
want—to hear.

Inviting
No two seats are the same. So no two 
Geeks are the same. 

From opera-loving introverts to 
face-painted football fans, every 
customer deserves more from a 
ticket—so our spirit, relatability and 
opinions are multidimensional and 
inclusive of different tastes.

Tone of Voice
How we sound
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Hi, we’re SeatGeek

aka the managers of your greatest moments,

The official ticketer of your favorite acts

And the unofficial ticketer of nail-biters, show stealers

And strangers hugging other strangers.



We don’t take those responsibilities lightly.

In fact, we’re weirdly obsessed with making ticketing great.

Like the way you’re weirdly obsessed with your favorite acts.

Kind of.



We believe that there is nothing cooler than giving a s%*t

And we promise to give a s%*t about you.

By creating a ticketing process

that is fast and seamless,

human and helpful,

forgettable in the best ways.



Because a ticket, after all,

is just the beginning of a life more lived.



SeatGeek.

Expect More.

Manifesto
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06 Applications
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9:41

Swipe up to view SeatGeek.com

Taylor 
Swift
Tickets

SeatGeek

Taylor Swift

Tickets

Lorem ipsum dolor sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor 

incididunt ut labore et dolore magna.

Find tickets

12:22

Events near

New York

Taylor 
Swift

New Dates added

The Rolling 
Stones

Farewell Tour

Trending

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

Anthony Lewis

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

Mr. Miyagi

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

Teams

Da l l a s

Cowboys

View more tems

Categories

NFL MLB NBA

NBA NHL NFL

View more categories

Recently viewed

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

Recomended

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

DaBaby

Fri, Feb 2, 8:15pm

Madison Square Garden

From $45

Taylor Swift

Events Offers Parking Season Ticket Member

Events in Dallas, TX

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

All Events

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

Jul 14

Sat · 12:00pm

The Weeknd with Sabrina

$200 · Barclays Center, Brooklyn...

View more

Upcoming Games

Dua Lipa

Jul 14 · Barclays Ce...

From $123

Dua Lipa

Jul 14 · Barclays Ce..

From $123

Dua Lipa

Jul 14 · Barclays Ce...

From $123

Ellie Goulding Details

Abel Makkonen Tesfaye goes by the name 

of The Weeknd, and the singer, songwriter 

and producer has made quite the name for 

himself over the years. The Weeknd has 

released three studio albums in his career: 

Kiss Land in 2013, Beauty Behind the 

Madness in 2015, and Starboy in 2016. It 

was, however, the mixtape House of 

Balloons that really put him on the map in 

2011. Well, that and his work with Drake. 

The Weeknd has heavily influenced the OVO 

sound and played a big part in the making 

of Drake’s Take Care, which was released in 

2011 and went multi-platinum. He was 

featured on two of those songs—“Crew 

Love” and “The Ride”—and got a writing 

credit on five of them as well. But to only 

talk about his work on Drake’s album 

wouldn’t be fair. The Weeknd’s career has 

been a smashing success, and Starboy 

featured a number of tracks that climbed 

the charts globally. 



Some of The Weeknd’s biggest songs off of 

Starboy are “Starboy,” “I Feel It Coming” and 

“Party Monster.” “I Feel It Coming” was 

significant because it really showed Michael 

Jackson’s influence on Tesfaye. All of those 

songs were great, though, and so was the 

rest of the album. Some of The Weeknd’s 

hits before that release included jams like 

“The Hills,” “Can’t Feel My Face,” “Wicked 

Games” and “Tell Your Friends.” You can 

expect him to perform most of those in 

concert, where he really puts on a 

spectacular show.

FAQs

Frequently Asked Questions About The 

Weeknd Ticket Prices and Concert 

Information

Is The Weeknd touring?

See above for all scheduled The Weeknd 

concert dates and click "favorite" at the top 

of the page to get The Weeknd tour 

updates and discover similar events.

How long are The Weeknd concerts?

Most concerts last about 2-3 hours but can 

run shorter or longer depending on the 

artist, opening acts, encore, etc. The 

Weeknd concerts typically last 2 hours.

How much are The Weeknd tickets?

The Weeknd tickets on the secondary 

market can vary depending on a number of 

factors. Typically, The Weeknd tickets can 

be found for as low as $89.00, with an 

average price of $140.00.

What's The Weeknd's setlist?

While setlists can vary between venues, 

The Weeknd will likely play the following 

songs on tour: 

The Weeknd Ticket Prices

The cost of The Weeknd tickets can vary 

based on a host of factors. Please see 

below for a look at how The Weeknd ticket 

prices vary by city, and scroll up on this 

page to see The Weeknd tour dates and 

ticket prices for upcoming concerts in your 

city.

Developers

Platform

Dev Blog

Social

Twitter

Facebook

Instagram

Resources

About

Press

Jobs

Event News

Help & Support

Sell on SeatGeek

SeatGeek Enterprise

© 2020 SeatGeek. All rights reseved.

Privacy Terms Site map

seatgeek.com

12:22
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Events near New York, NY 1/12

2  E v e n t s

Boston Red Sox

at New York Mets

Aug 25 and 26

Citi Field

From $44

3  E v e n t s

Miami Marlins

at New York Yankees

Fri, Aug 25, 5:15pm

Yankee Stadium

From $130

3  E v e n t s

Los Angeles Dodgers

at New York Mets

Fri, Aug 25, 5:15pm

Citi Field

From $58

H o m e / S P O RT S

MLB Baseball 
Tickets

Search performers, events or venues Sports Music More Sell Support Label

Terms of Use      Privacy Policyl

Sign up Log in

Welcome 
to the fan-ily

From football to fútbol to folk rock, your 

favorite events are on SeatGeek.

12:22
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50YRD LINE

Section 413, Row M
$112 each · Up to 6 tickets

Excludes $15 in fees

Mobile tickets

Delivered by September 16, use your phone 

to get in. No printing needed!

Note from the seller

XTRANSFER MOBILE SUPER TICKET YO. 

Screw TicketMaster. 

Exclusive Club Access

Some body explanation text goes here

Free returns until Oct 27

Return your tickets up to 72 hours before 

your event with FlexTickets.2 tickets

Total 296 excl. fees
Buy now

12:22

V i ew f ro m S eat

Check out 
your view

CHECKOUT

Hadestown

Sat, Jul 14

8pm - Belk Theater, Charlotte, NC

All purchases are 100 guaranteed. Prices set by the seller 

may be above or below face value

Contact Add Contact info

Payment Add Credit Card

Quantity 2 E-Tickets

Notes XFER

Delivery Mobile transfer

Tickets will be transferred outside 

of SeatGeek to your contact email

Help and Support

Have a code?

S246Price

S86Fees

Receive news and special offers from the NFL

Tickets are reviewed and authenticated 

by the NFL. Learn more

If your event gets canceled, well make it 

right. Learn more

By purchasing a ticket or by creating an account you 

agree to the  and terms of use privacy policy

12:22

Total 332.00 View Details

Pay Now

Transparent  Pric ing

No surprises 
at checkout

Introduc ing

Return tickets anytime  

up to 7 days before your 

event for no additional cost.

Deal  Sco re

Find the best 
ticket deals

12:22

PRIME

7.2 Amazing value

Section 221, Row 4

$1,220 each · Up to 6 tickets

Free Drinks, Club access, VIP acce...

PRIME

7.2 Amazing value

Section 221, Row 4

$65 each · Up to 6 tickets

PRIME

7.2 Amazing value

Section 221, Row 4

$1,220 each · Up to 6 tickets

Free Drinks, Club access, VIP acce...

Kansas  at  Austin  FC

Fri, Feb 13, 705pm

Quantity Lowest price Best seats

1000  L ist ings

Free returns until Oct 27

Add a quantity filter to remove listings that 

dont match your preferences

PRIME TICKET

7.2 Amazing value

Section 221, Row 4

$99,999 each · Up to 6 tickets

Free Drinks, Club access, VIP access t...

END ZONE

7.2 Amazing value

Section 221, Row 4

$99,999/ticket · 6 available

Club Pass, Free Drinks and 2 more perks 

7.2 Amazing value

Section 221, Row 4

$99,999 each · Up to 6 tickets

Free Drinks, Club access, VIP access t...

7.2 Amazing value

Section 221, Row 4

$99,999 each · Up to 6 tickets

Free Drinks, Club access, VIP access t...

50YRD LINE

7.2 Amazing value

Section 221, Row 4

$99,999 each · Up to 6 tickets

Free Drinks, Club access, VIP access t...
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Get 
your 
seat 
in a 
seat

Get tickets to  
music, sports 

and live events
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Taylor 
Swift

New Dates added

The Rolling 
Stones

Farewell Tour

Harry 
Styles

Pre-Sale

Jerry 
Seinfeld

Tonight only

The 
Weeknd

Tour Announcement

D a l l a s

Cowboys

Schedule Release

T e x a s

Rangers

Schedule Release

D a l l a s

Mavericks

Schedule Release

D a l l a s

Stars

Schedule Release

F C

Dallas

Schedule Release



BRAND GUIDELINES

© 2021 34APPLICATIONS



07 Assets



For access to our brand kit, please click here.
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https://www.lingoapp.com/38046/k/SeatGeek---Brand-New-RJ9eXG

